The rise of quality magazines SSAA print power

Australians are reading print magazines - up by 1 §
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SSAA has grown by more than
30,000 members in the past five years

SSAR - your voice in shoofi

top magazines in Australia grew their
“Iﬂ readership in the past |2 months

0 of all magazine sales belong to the SSAA media
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Print has a Retail giants reaching Australian

longer shelf life still use print
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You can have a great website but still be unknown
Use print to draw customers to your online shop Trusted name - guaranteed readership
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